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Interactivity - the interaction between these objects and the level that reveals 

the essence of the concept. It is applied in the following areas: information theory, 

computer science and programming, telecommunication systems, sociology, 

industrial design, and others. That are associated with interactive in many areas, 

including information science, computer science, communication, and industrial 

design "interactive" as the meaning of the term does not have the same 

arrangements, but many definitions associated with the interaction between users . 

The interactivity, as well as the relationship between people can be very vary. 

Nevertheless, it refers to the interaction of people and   computers, sometimes the 

the interaction between computers through  hardware, software and networks.  

There are several interactive visions. Interactive "in view of the emergency 

situation" there are three levels: 

If this is not  associated with the previous message, it is not interactive. 

Reactive, if only one message is relevant to the previous message. 
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Interactive,  the number of previous messages when the message is relevant to 

the relationship between them.  

The results of a survey of the interactive effects determine the difference 

between mutual and strong. "ITY" of the supplement to work to ensure the quality 

or state authorities of the applicant expressed the horses for some reason, this 

research pack interaction  "the quality or condition of interaction" as described. 

The difference between these researchers stressed the importance of the interactive 

effects of interaction and because they are in the conditions of any interaction, but 

the quality of interaction can differ from lower one . 

One of the participants of interaction on the internet, of course, is human. Other 

topics to talk about on the internet for the goals that are put before the people 

should highlight: 

 information; 

 make contact with other people. 

Interaction can be done with the following: 

 internet resources; 

 this user's internet services (email, web-forum and others) who make 

contact with the other person through. 

Interactive programming systems 

In traditional programming interactive systems is limited mainly by the stage 

of translation, these changes are separate from the test to them. There is not a 

separate stage in the translation of the interactive system; at the time of the design 

of the programme of work also consists of the same thing at the time. In addition, 

the lack of maturity instrumental work and time in the environment, also in 

development, the work also at the same time allows the use of tools, so you can 

change the running program and immediately see the results of this change. 
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"Interactive" is that what see in the other dictionary: 

Interactivity is an English word which meaning a non-classical type of 

interaction between receiver and artifact that developed in the 1980s and 1990s.  

Under the influence of virtual reality in twentieth-century art, network methods of 

artistic data transmission.  Interactivity is the moral quality of a person that 

manifests itself as a willingness to communicate, cooperation, the ability to find a 

place for himself in joint activities, the tendency to establish comfortable 

relationships with team members. 

Interactive program of psychological to the audience the units’secret: 

The use of interactive programs in lectures, classes or other conferences, 

meetings, trainings is one of the main requirements of our time.  The 

psychological conditions for conducting such interactive meetings in the 

audience are: 

 training of the participants on this topic either’nalish the type to willingness, 

necessary knowledge and ko'nikma of availability; 

 in the audience a positive psychological environment, the desire to help one 

another; 

 encourage initiative; 

 each part individual approach; 

 These require such similar features. As we have emphasized above, the 

interactive program of the audience have mostly positive psychological effects, but 

the negative effects can be noticed rarely. 
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